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Alumni Spaces Sooner Network
Websites and tools to make everyones lives easier

% BOOMER SOONER

Bcomer Sooner




Alumni.Fund




We are Alumni Spaces. We have users in 163 cities.
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2016 Alumni Group Sunvey

Gatherng input from over 1,000 Iccal chapters to learn how groups just like yours cperate
and succeec. We'll share our firdings with all groups who pzrticicate and threz lucky groups

will w'n an inflatable football player!

| Take the Survey! \
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Just want the results of the survey?
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SOUNDS LIKE THE
CLASS HELPED.
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Most Groups Are Small.



54% < 100 members.
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10% > 1,000 members.
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96% are geographic










Only 11% are in markets of
5,000+ alumni






23% have fewer than 500




51% engage with current students

S Y <l - -~ .. BRNE ANE UUANV RS

AMAL . y TR T aar

W -'\"' N )
muuu Y

U

‘\v&‘ ‘l.
TTLAN

T







/1% communicate with
other leaders.

But only 22% do it regularly
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Event attendance

Recruiting leaders

Challenges



Event attendance

Recruiting leaders .

Telling members about events

Telling members about group news 18%

Challenges



Event attendance

Recruiting leaders |

Time commitment of leaders

Telling members about events |

Telling members about group news |

Leadership turnover

Challenges



Event attendance

Recruiting leaders

Time commitment of leaders

Telling members about events |

Telling members about group news
Leadership turnover

Fundraising for alma mater

Communication with national ¥&Z23

Challenges

28



Event attendance
Recruiting leaders |

Fundraising for the group

Time commitment of leaders |

Telling members about events

Fundraising for scholarships

Telling members about group news

Leadership turnover JierA
Fundraising foralma mater

Communication. with national ¥&2

Challenges

29



Event attendance
Recruiting leaders

Fundraising for the group

Time commitment of leaders

Telling members about events
Fundraising for scholarships i
Telling members about group news
Leadership turnover

Fundraising for alma mater

Communication with national Y42

Challenges
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Websites +/Social Media Tools
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36% Newsletter tools







LAt Lok

Member Outreach Training: 41%
Group Management Training: 15%




| *
“'S ‘x Only 39% say more

- funding is a priority
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69% host football
watch parties




53% host
Networking Events



Football Watch Party
Networking

Basketball Watch Party
Outdoor Activity
Volunteer

Professional Sports
Cultural

School Spirit

Charity Fundraiser
Wine/Alcohol Tasting
Formal Dinner/Dance
Professional Development
Movies

Sports League

69%

N

3%
33%
32%
32%

22%

17%

15%
13%
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2% >50 events /year
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10% >20 events /year
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37% >10 events /year
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>50 Events

62% have a population 7,500+
% receive less than $500 /year



>30 Events

73 private
% public

“Highly Active Groups”



Activity Types

Event attendance
Recruiting leaders

Fundraising for the group

| . +7%
Time commitment of leaders :
Telling members about events
+ (0]
Fundraising for scholarships ByL
Telling members about group news
Leadership turnover
Fundraising for alma mater
+3%

Communication with national

“Highly Active Groups”



Services They Need

Website or Social Media Tools

Member outreach/comm training
+18%

Additional funding

, , -22%
Email newsletter services

Event planning tools

Print services

(o)
Group management training i

“Highly Active Groups”



Digital Tools

81
Y

Website Facebook Twitter LinkedIn

“Highly Active Groups”



Well-Attended Events

“Highly Active Groups”

Football Watch Party
Networking
Basketball Watch Party
Outdoor Activity
Volunteer
Professional Sports
Cultural

School Spirit

Charity Fundraiser
Wine/Alcohol Tasting
Formal Dinner/Dance

Professional Development

Movies
Sports League

+19%

+21%

+12%

+11%
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Group Funding

<$500 $500-$1k $1k-$5k >$5k



0-10 11-20 21-30 31-40

Highly Funded Groups: >$5k /year



Alumni Market Size
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Highly Funded Groups: >$5k /year
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53% have a dedicated website

% BOOMER SODNER

% BOOMER EOONER

Events
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Of those who do not have a site, “Website and Social
Media Tools” was the most commonly listed need.

% BOOMER SODNER

% BOOMER EOONER

44% of groups
want this help
from their
association.
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. 53% update their sites at least monthly.
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Free Service
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Donated
11%
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Newsletter Tools

53%




MailChimp Co.nétﬂi
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MailChimp Consti%(i |




37% \x Yahoo!
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Gmail

37% Yahoo!

'l just copy and
paste it




Gmail

Yahoo!

((| y

Just copy and
paste it.

53%

[ n. )
| do it manually.
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53%

MailChimp ConstantContact

Other

Gmail

Yahoo!

((l Y

Just copy and

paste it

‘| do it manually.’

“They don't let us
use a newsletter,
sO | send from my
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Newsletter content, tools and strategies

Social media content
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Future Research
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ALUMNI

SPALES

Andrew Cafourek

andrew@
alumnispaces.com
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lcons:
NounProject.com
Maps:
FreeVectorMaps.com
Mapchart.net
Unsplash.com
Comic:

XKCD: XKCD.com/552



